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that nothing is about usd it is all Chris Mbekela. This came after many
about the client. This is a real months of hard work and dedication
challenge when we consider that by a small group of volunteers who
many of us come to coaching having were determined to get it going.

By Belinda Davies, achieved a measure of success

National President of ourselves. The true measure of

We have seen the complete
rejuvenation of our monthly newsletter
into a really valuable publication with
We are all born with wonderful gifts. substantial articles by a wide variety of
We use these gifts to express As we hurtle towards the close of credible contributors who keep us
ourselves, to amuse, to strengthen, 2009, we have a special opportunity interested and stimulated and who
and to communicate. We begin as to reflect on the gifts we have given to give us the gift of sharing their wisdom
children to explore and develop our and, more importantly, on those we  and experience. These articles keep
talents, often unaware that we are  have received from our clients. Every us informed and enable us to learn

COMENSA success for a coach or mentor is the
success of our clients and protégés.

unique, that not everyone can do what time a client presents us with a from each other. Only COMENSA
we're doing! particular challenge, we receive the  members may contribute to our

Lynn Johnston(1947 -), Lynn on gift of Iea_rnmg. We have an newsletter, an_d th_e qu_allty and variety

Ideas opportunity to th|_nk about things anew of these contributions is testament to
and learn new things about ourselves the stature of our members. Thank
and about life. you to Megan Hudson and our

Coaches and Mentors are a uniquely members for turning COMENSAnews

blessed community of professionals. into something to look forward to each

We have the privilege of using our giftsCOME’\_ISA h_as been blessed with month.
in order to enable others to truly shine Many gifts this yea® and all of them
and achieve. The greatest gift we give 2 gifts from our members. We grew

our clients is the opportunity to see from 3 Chapters to 4 when we We also saw COMENSA truly shine at
how magnificent they are. This welcomed the Eastern Cape Chapter the Business Schools Expo. The first
requires of us the humility to realise into the world under the leadership of (Continued on page2)

0The -youthe got to deal with i
Ziggy Marley

In the November issue of COMENSAnews, we posed the following ethig
dilemma:

Dilemma number 1:
An HR employee tells you that one of your clients is being considered fo
termination due to corporate downsizing, but asks you not to tell your
client yet.
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(Continued on page?)

Advertise your coach specific product or event in the COMENSAnews Market Place.

Contact the Editor for advertising rates: marketing@comensa.org.za

Join the Social Networking Revolutiérloin the COMENSA Group on Linkedwww.linkedin.comn)



http://www.linkedin.com
mailto:marketing@comensa.org.za
http://www.comensa.org.za/
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|t 6s A Wrap continuedeée.

gift was the opportunity to take a ~ However, if we engage regularly  Syncrony and we are really looking
spaceat no charge This was with the ethical challenges we forward to it.

followed by multiple other giftd might be faced with, the gift is that

Megands great or gv@raide sundtandandsaahd ekvate ||

S
. These’are but a few of the

as well as COMENSA members  our profession. .

whose contributions and tremendous gifts COMENSA

i ; members have bestowed on each
participation made it the most A much anticipated gift that is other through COMENSA. Without
popular stand at the Expo. about to reach us is the long our members we are nothing. You, OWNithout our
awai ted 0Member s burmembersiate thé greatesagiftd members we
Gary Viljoen and the Supervision Compet ency Framewr ko that has
team have been working hard at  undergone much work and revision
creating a Supervision framework since it was presented to members _ You, our
that is likely to establish in consultations during 2008. | | wish you peace and happiness — nempers are
international best practicenot only  look forward to being able to share V" the festive season. Travel the greatest
for coaching and mentoring but for  this with youd hopefully before the Safely. Rest well. Savour special

others in the oh erdpfithaypargfna,thens s i o fgMeNts with family and friends. gift

Rejuvenate and prepare yourselves

are nothing.

We had the opportunity to learn certainly during January of 2010. -Belinda
from them and make input into Thank you to Marianna Meyer and for @ truly wonderful 2010. Davi
their thinking during their her MCSC team for their hard work avies
roadshow, and we look forward to  and commitment. Currently COMENSA National

having the first Supervision Chairperson, Belinda was active in

Framework during 2010. getting COMENSA off the ground in
KZN, and was chairman of the
chapterin 2006/7. Bel i ndat _
consultancy, Leadership Solutions,
specializes in the crafting of

strategic leadership, organizational

performance and coaching

Another much anticipated
Christmas gift will be the launch of
We saw Matt Shelley take over our new website with an updated
from Jo Searle as Chairperson of look and feel, greater functionality
Ethicsd and have seen the first of and userfriendliness. It has been
his ethical challenges to us in the  many months in the making and is
COMENSANews. My challenge to due to be launched in December.

Matt is to omak e Megananddsri havebegnavorking ISOIUPhO,QS that enable businesses
a crucial area of concern to hard in the background with g’ ?C dleve stl;ateglc succdess.
coaches and mentors, but many of Howard and the team from e.ln a can be cor_wtacte . on

us may have found it a bit dry. belinda@Ileadershipsolutions.co.za

Et hics Made Sexy conti nt

(Continued from pagel) Moleskin Journals. Please make sure your
letters reach us no later tharil5% January

Andéé. . we didnot hav 20latemakeriténgdimeofar theeFehruary S o

as an alternative approach we would like to 2010 COMENSAnews.

ask you if you have any current ethical

issues in your practice that you may like r h thical i

support with. If so, please write to us you have any ethica) questions or

describing your issue and your thoughts on potential complalnts pleqse contact Matt
toparticularly oOWhat Sgegeé(,sphaH%fEhel\{a%o a{Eth}c§ r%; ht fc
you?6 about the sit uSYmmygesonmngtighe elkomsa,gt e
will respond to all the queries we receive
and choose one to be published in the next
Comensa Newsletter, describing how the
issue may be considered through the use of
the ethical decisionmaking model we are
developing

Members whose letters are chosen will
each receive one of the neW\COMENSA



mailto:belinda@leadershipsolutions.co.za
mailto:mattshelley@telkomsa.net
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Soap, Sausages & Skin

missed out on because of this. Have an INTERNATIONAL readership, who
youjudged COMENSA without really  are giving positive feedback on the
getting involved behind the scenes, in  calibre of its contents, and on our

the Portfolio Committees, Special overall progress. Locally, our reach is
By Megan Hudson, Interest Groups and Chapter expanding within South Africa with the
! _ Committees? Or has COMENSA done successful establishment of the
. Editor: some good because you have putthe Eastern Cape Chapter and expressions
COMENSAnews organisation and its structures to good of interest having been received from
use? Mpumalanga and the Free State.
A believer and a cynic went for a walk. If you listened carefully to Simon As a final note, if we work on roughly
The cynic said: oLeewehtOdsheuesbiubh e 228 wockBddays per year, frakingéntos h e
misery in the world after thousands of ~ started to sing, he asked one key account weekends and SA public
years of religion. What good is qguestion: 0 How | o n olidays-wasedyroan 8 Hoer day, it

religion?o6 The cothphangdohhined? 0 cedSuas aouldtBke judt ever 5% gearsof folid at
child, filthy with grime, playinginthe t hat ti me, answer e dffortt®aShienecthe 10,000Weuss that
gutter. He said, bowebve! 6ad soap f o@Gladwell calculates are necessary to
generation after generation yet look If. as Malcolm Gladwell has estimated achieve mastery. Given this, it can

how dirty that child is. Of what value is in Outliers, it takes 10,000 hours of confidently be said that COMENSA is
soap?6 The cynic Bra{ct‘i)cé t§ §clt1ie‘?/éjthe mgslt:’eH/t s o ragge than half way down the path to
candot do any good BB L& Rith beting 4 vorlathsSse d ! the mastery associated with being

OExactly, 6 repli edexbept%usgneBl)yile%é‘sEerrtainlydone worldc | as s . That 6s soi

During the course beftime Heveyoad Ifsothaney pREeGUI to be a part o

listening to songsMédmbesGritedgaagdsStand@dsyll e 6 s
debut album being played on the radio Competence Framework that was
station. Based on sales in its first week tabled for ExCo approval at the end of
of release, it is predicted to be the November 2009 will be a walk in the
quickest rise to No 1 ever for a debut  park and you will find yourselves well
album. It struck me suddenly that here along the road towards the higher
was a prodigious natural gift that had  levels of accreditation. For more
gone unrecognised for so long, and it  information on this, please email me at
was a gift that gave me such pleasure marketing@comensa.org.zand | o
to receive. redirect your queries to the appropriate
office-bearers.

When Susan Boyle first appeared on

| TV6s Britainds Go5oCONMENSAIisdelighted fogaBeghe
literally bl ew t helegdingejtiagsthe standards thapwillc k
the moment she began to sing. One  support professional best practice in

has to ask how such a magnificent Coaching and Mentoring in South

natural talent had never seen the light Af r i c a. ltos take (si
of day until that moment. Theanswer COMENSAGs | aunch i

of course, is easyd people judge a get to this momentous phase. Great

sausage by its skin. Do you? As much strides have been made in reviewing
as | consciously try not to judge or label the Interim Policy on Supervision as a
people, | know that | do it, and | have to result of your invaluable input and
wonder how many opportunities | have participation. COMENSAnews now has
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Gifts to Practitioners: Research, Conferences and
Grants

immediate and direct benefit can also participate in coaching
or impact; research studies, or help to find
participants from your own

1 The focus is on the . . .
. . . _coaching practice to partm(pate
practitionerds_ O | e

. In studies. MESE ir%pcor antly,
By Dr Sunny and/or that of their

. : think critically about and read
Stout Rostron immediate peers; .
current coaching research, and

1 The research or enquiry is  try to incorporate findings into
small scale and short term;  your own practice.

3

What do we really know about

how coaching works, exactly how 1  The process may be Conferences on Coaching

[ i evaluative, descriptive, .
well it works, and when it works p _ At the end of September this
best? In essence, not much. Our developmental or analytical.
. . year, | attended and spoke at the
Oknowl edged i s

R(ased mal'nley on .
oucan continually research yoursecond International Harvard
what coaches say they do, or on

. own practice, ultimately Coaching Conference on
what they think makes sensé . . S .
_ developing your own professional Coaching in Medicine and
rather than on observation of . . OTr one
hat they really do, o on competence. David Peterson Leadership, as well as the _ y
W . g (2009) suggests simple ways to  second Institute of Coaching thing every
research into coaching outcomes ” . .
) o conduct your own practitioner Research Forum (ICRF2) held in  coaching
experienced by individuals, . .
o research. For example, try London in November. All South  session and
teams and organisations. . . . . "
different techniques in your African coach practitioners are record your
I have recently experienced some coaching: e.g. with alternate impacted by these findings
of the gifts offered to coaches to  clients do a background interview developments, which also have Sunnv Stout
enable them to develop their that is only one third of your implications for the work being Ros>tlron
discipline, including practitioner  normal interview; see what carried out in preparation for the
research, international happens and take notes on what GCC Rainbow Convention to be
conferences, and research you observe. Secondly, you can held in South Africa in October
grants. This article discusses the generate a list of experimental ~ 2010.
i i ideas for your coaching from - .
importance of these gifts, and _ y g . Coaching in Medicine and
how we can make good use of  reading about new techniques, Leadershi
them. new types of questions or new P
- rocesses. Try one new thin Coaching has emerged as a
Practitioner Research and : . Y . g g . g .
) ; every coaching session and competency dedicated to helping
Reflective Practice . . .
record your findings. Thirdly, you individuals to grow, develop and
The general characteristics of can ask your coaching meet personal and professional
practitioner research are that participants: what was the most  goals while at the same time
(FilleryTravis, 2009): effective thing you (as coach) did building personal and

in the session, and why was it professional capacity and
helpful. Also ask: what was the  resilience. Although every year
least effective thing, and why was coaches are servicing a US$1.5

1 The research questions,
aims and outcomes are
determined by the

it h ves: it not helpful. Record your billion market, the most
practitioners themselves, feedback, looking for patterns developed market segment is
1 The research is usually and substitute new processes for leadership coaching in

designed to have an the least effective things. You (Continued on pages)
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Gifts to Practitioners Continued....

(Continued from page4)

organisationsd less than 20 per cent
of professional coaches are from the
mental health or medical fields. This
conference was therefore a
groundbreaking event, with lectures
and workshops by world leaders in

coaching and coaching research. There

were three tracks: Overcoming
Immunity to Change; Coaching in

Leadership: Theory and Practice; and
Coaching in Health Care: Research and

Application.

ICRF2 London: Measuring Results

Another gift was the ICRF2 conference
sponsored by the IES (UK Institute for
Employment Studies) and the Institute
of Coaching Research Forum (ICRF).

ICRF2: Measure by Measure looked

specifically at how to design coaching

measures and instruments, with the
ultimate aim of discovering what

makes coaching effective. Researchers

from round the world met to discuss
three major topic groups: process
measures, outcome measures for
executive/leadership coaching, and

How do we evaluate instruments
and measures? What are the
important considerations, such as
reliability, validity (quantitative
research), and trustworthiness
(qualitative research).

How can we incorporate measures
into our research? What are the
issues and considerations in
research design and methodology
for incorporating measures and
interpreting results?

What qualitative research issues
have arisen in current coaching
research?

The most compelling topics and
challenges were selected

(including leadership effectiveness,

team effectiveness, manager as
coach, coaching supervision,
ethics, diversity, practitioner
research and wellness), and
measures written for these.

Finally, a report was drafted on the
group work. This will be made available
on the websites of both the Institute of
Coaching and COMENSA early next

outcome measures for health, wellness year. All of the group forums were

and life coaching. The format for each

discussion was:

1. Discussion of what inputs should
be measured.

2. ldentification of aspects of the

coaching process to be measured.

3. ldentification of outcomes to
measure, based on coaching
purpose.

4. Specific suggestions on how best

to measure areas of greatest
interest.

Critical issues in measurement and
methodology were discussed, the
biggest concerns relating to:

recorded, and key points from each
discussion will be included in the final
report.

Grants from the Institute of Coaching

One of the gifts offered to practitioners
in our field is an endowment US$2
million dollars, from the Harnisch
Family Foundation which is firmly
committed to the professional
development of coaching, to the
Institute of Coaching based at Harvard
Medical School/McLean Hospital. The
Institute is able to translate this
generous endowment into grants
totalling US$100000 per year to fund
rigorous research into coaching,

thereby helping develop the scientific
foundation and professional knowledge
base of the field.

The Institute of Coaching offers four
types of grant, with deadlines for
applications on the first day of
February, May, August and November
each year:

Graduate student fellowships of up
to US$10000 for high-quality
research projects. To qualify,
applicants must be Masters or
Doctoral candidates looking for
financial support for dissertation
research on coaching.

2. Research project grants of up to
US$40000 annually for
individuals who would like to
conduct empirical research in
coaching.

3. Research publications grants of up
to US$5000 to assist with the
writing, editing and publication of
coaching research in a peer
reviewed academic journal.

Travel awards to cover travel
expenses related to presenting
coaching research at the annual
Harvard Coaching Conference.
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Gifts to Practitioners Continued....

(Continued from pageb)

Please visit
www.InsituteofCoaching.ortp learn
more about the | ns

grants, membership programmes,
current research and publications
dedicated to the development of
coaching, and for information on the
recent Harvard Conference. As a
Founding Fellow of the Institute of
Coaching and a member of its
Research Advisory Board, | am keen
that South African Masters and
Doctoral students in coaching should
apply for these research grants. It is
crucial that we begin to build the body
of knowledge on what is working and
what needs work within the fields of
coaching and mentoring in South
Africa.

How can you play a part in the
development of the field?

Our goal in developing reflective
research and enquiry is to make a
substantial contribution to the

emerging practice of coaching
worldwide (Stout Rostron, 2009). Your
gift to our emerging discipline is to
practically play a part. For example, you
can:

1 participate in COMENSA activities;

1 offer to be a participant in
coaching research studies;

1 continue to develop your own
reflective practice;

1 ask how you can participate in the
build-up to the GCC Rainbow
Convention to be held in South
Africa in October 2010;

1 write up your own cases studies for
coaching journals;

1 apply for a research grant for one

of your studies through the
Institute of Coaching; and

1 attend conferences and simply

t i §aY gheegstor qunent regegrdh

practice; and

1 mentor other coaches in the field.

Take part in a team coaching research
survey

Professor Peter Hawkins, creator of the
SevenEyed Supervision model, and
founder of the UK Bath Consultancy
Group, is currently writing a new book
on Systemic Team Coaching to be
published by Kogan Page in 2010. He
would like this book to best represent
what is known and practised in the
field of team coaching. He is asking
thought leaders, leading researchers
and senior team coaches to contribute
from their experience. All contributions

peter.hawkins@bathconsultancygroup.
com or send to Barrow Castle, Rush
Hill, Bath, UK BA2 2QR.

References

FilleryTravis, A. (2009). Practitioner
Research Workshop, GCC Rainbow
Convention, notes.

Peterson, D. (2009). Executive
coaching: a critical review and
recommendation for advancing the
practice. In S. Zedeck (ed.), Handbook
of Industrial and Organizational
Psychology, Washington, DC: American
Psychological Association.

Stout Rostron, S. (2009). Business
Coaching Wisdom and Practice:
Unlocking the Secrets of Business
Coaching. Johannesburg: Knowledge
Resources. Available from
www.knowledgeresources.co.za.

will be fully acknowledged and you will
be referenced. Everyone who fills in th
guestionnaire will also be invited to the
book launch in the UK Autumn 2010.
Key questions are as follows:

1  What is the most common difficulty
you have noticed in teams being

effective?

1 What is the best way you have

found in addressing this difficulty?

If you were responsible for
teaching a new cadre of team
coaches in just three months and
were restricted to teaching them
only five things, what would they
be?

How do you define team coaching

What three issues or questions do
you think most need addressing in
the field?

Please email responses to: Professor
Peter Hawkins at

ETHICS
Portfolio
Committee

COMENSA Code of Ethics

Do you remember signing the Pledg
when you became a member of

COMENSA?

In doing so, you committed to the
COMENSAK&ode of Ethicsaand are
subject to the Ethics Complaints

Procedure

If you want to know more, contact
the National Chair of the Ethics

Portfolio Committee
MATT SHELLEY
mattshelley@telkomsa.net
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COMENSA Membership: Charging by the bundled a
boon for your coaching cash flow?

By Michelle Clarke

TR

I dondt remember t
remember the quoted Coac hes
charge by the hour
| learned this at a coaching master
class program and it has had a major
impact on how | now generate my
coaching fees. In the past many
consultants/coaches charged hourly
rates, which is how | began charging
when first | started coaching.
Nowadays its becoming more common
for coaches to charge a bundle project
fee. Hereds why;

A billing schedule for a coaching
project can clearly show the number of
hours the coach will spend on iirect
coaching activities. These hdirect
activities include travel time,
preparation time and report writing
time. These costs can be shown
separately from clientcontacttime. |

www.Where are

New COMENSA Website
Hereds a sneak prev
COMENSA website will look like. The

can now demonstrate to my client that
one-hour of coaching time actually
equals two hours of the coaches time
(and in some instances it may be
more). So that there are no billing
surprises throughout the intervention, |
make explicit the number of sessions
and hours | will work on the client
engagementd both on direct and in

irect activities. The djsadyantage, qf
Igo rse? i€ that if& Srosg S Rk
Uhdefestimate the am?u t of time | will
0, SO .a% ?] eir’  pe
spend on a project, | can lose out.

| believe that we coaches must think of
our billing activities as being more
closely aligned with lawyers than

clients to settle a coaching project fee
in advance or at least in advance
instalments; perhaps an initial one
third instalment before the coaching
begins, and two further payments on
agreed dates over the course of the
intervention. Notwithstanding that the
entire intervention paid in advance is
always first prized and a boon for your
coaching cash flow.

Bd how dd you figure out what to
charge for the hour or the project?
Speak to other coaches in your field.
Compare pricing on the internet. Find
out what related professions charge.
Know your clients budget. Work out

doctors. When a GP sees a patient he/ your minimum hourly brealeven point.

she diagnoses the ailment there and
then. Unless they are specialists, they
do not necessarily prepare for the
patients arrival (presence themselves),
nor they write notes or a report (to
share with the patient), nor do research
(and find great articles to send to the
patient) or go to their supervisor for
reflective learning on the clients issue.
Many of us coaches do. And all our
efforts are part of our bundled offering.

Most of the top coaches | know ask

process has taken longer than planned
i DSFAUIL e YRRt foget i right firg{ tm,
Are you LinkedIn?
LinkedIn is a Social Networking

a0 ke

B0 W 09 EaHe2 I
313k Wl te talared s

£ 50/ 520

;
R m
-
v 45 0f ot i hate

<Ml SUBSCRIBE

o site (www.LinkedIn.con for
professional people. If you use
it well, it can be a means of
linking up with past colleagues,
current peers and potential new
clients. You can ALSO join the
COMENSA Group on LinkedIn
and start discussions on topics
that are of interest to you. We

" now have 170 members in our
Linkedln
all the time.

0 OUR NEWSLETTER

s

group,

Inform yourself to make better
decisions on how to present, package
and bill your coaching bundle.

Michelle Clarke is a Cape Town based
Master Coach who delivers successful
coaching interventions both locally and
internationally. She is a committed member
of COMENSA and works with Higkchieving
Coaches and Independent Professionals
helping them to build their successful
businesses. She can be reached on +27
72 391 9912 or by visiting
www.motivcoach.co.za

Are you on FaceBook?

The COMENSA FaceBook page now has 60
fans, most of whom come from Pretoria,
Gauteng!

If you have a FaceBook profile, check out
the COMENSA FaceBook page for events,
photos of members having a great time at
events, and become a fan of the COMENSA
FaceBook page. In particular, check out the
dance moves of the Gauteng Chapter
members at the October event. Go to

www.facebook.com

www.twitter.com/comensa
Omnyed t Owe @M & wi
Saying it all in only 140 charac

ng
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Integrated Experiential Coaching

1 concrete experience: involving at one end, and abstract
oneself fully and openly and conceptualisation at the other.

without bias in new experiences; 2. The transformation dimension,

1 reflective observation: reflecting representing opposing ways of
and observing the experience from transforming oneds
many perspectives; creating meaning and awareness
f  abstract conceptualisation: from 11: oextensio
By Dr Lloyd creating concepts and building vrr\:acl)anlfIaSo)n of th(\a/ esxternag i nten
Chapman logically sound theories from the on the experience). This dimension
observations; and therefore has active
Background 1 active experimentation: using the experimentation at one end, and
constructed theories to make reflective observation at the other.
This article is the third in a series of decisions and experiment with new
four articles on integrated experiential behaviours and thoughts.
learning in coaching to be written for Each of these dimensions makes a
the COMENSAnews. The article focuses contribution to the learning process,
on Integrated experiential coaching Within this model there are two distinct and learning requires the resolution of
how the Integrated Experiential dimensions, each representing two conflicts between the dialectical
Coaching Model helps us understand  gjalectically opposed adaptive orientations involved. For example, in
coaching as a way of facilitating orientations (Kolb, 1984:43551): the transformation dimension Kolb, like
integrated experiential learning in Wilber, is integrating the inner and
individuals to enhance their personal 1. The prehension dimension, outer domains of human existence. The
growth and development. representing two opposingwaysof r eal power in Kol bos

grasping oneds eththd recBghises thi9dialedtid) gnd
B _ _ worl d: oOappr ehen sdmhds@s tHatbatiintehgon and
Kol bds Experiential Jseafths dirbcgyfelMardield extension are required for learning and

Kol bés model is a | eRREHENCRgvS: cycde ~ growth within the individual. Intension
involving four adaptive learning modes ocompriehensiono (offi& bwn i herelescapisth bor fantasy,
(Kolb, 1984:68369): symbolic representations or while extension on its own can be
' concepts). This dimension dangerous and meaningless.
therefore has concrete experience
FigurelKol bds Experiential Learning Model . .
According to Kolb, learning happens as
Reflective a result of the transaction between the
Observation four adaptive learning modes and the

way in which the dialectical tensions
between them get resolved. As a result
there are four forms of knowledge, as
presented in Figure 1 (Kolb, 1984:42):

1 Divergent knowledge is the result
of grasping experience via
Concrete apprehension and transforming it
Experience via intension.

Transformation via
Intention

Assimilative Divergent
Knowledge Knowledge

Abstract
Conceptualization

Grasping via Grasping via
Comprehension Apprehension

Convergent Accommodative

Experience grasped via
Knowledge Knowledge T P 9 P

comprehension and transformed
via intension results in assimilative

knowledge.

Transformmation via
Extension

. 1 Convergent knowledge is as a
Active result of experience being grasped

Experimentation via comprehension and

transformed through extension.

(Continued on page9)
Source: Adapted from Kolb (1984:42)
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Integrated Experiential Coaching Continued....

(Continued from pageB) quadrant model (Kolb, four forms of knowl edge i
1984:133): model on the four quadrants of
1  When experience is grasped . il ber ds mho del
via apprehension and 0Thus, learning ecomes the
transformed via extension the Vehicle of human development via
result is accommodative interactions between individuals

Figure 2 provides a simple
framework to explain the
Integrated Experiential Coaching

[uppereft quadrant] with their
biological potentialities [upper
right quadrant] and the society

knowledge.

S Model:
o with_its symbols 10 eteft
Kol bds 19814 0 S
grasping knowle(dge is not )P quadrant], todls, n\%l & ler 1. An individual generally
sufficient for learning. For learning cultural artefacts [|0W€F,I’Ight Experiences something
quadrant] . o concrete in the context of the

to take place it has to be acted
on; in other words, the grasping
has to be transformed either via

collective, unless the
individual lives in complete

intension or extension. At the Wil berds model (oistldtianned i n the
same time, transformation on its 'I?St ?rtlf'?) IS morel h;'gt': than 4 Jq make sense of that
own is also meaningless. There ol bds ( ) mo &xperienée the individual
has to be something, an provides a more comprehensive d K fth
: : 1 is to framework for growth and needs to make use of the 0The i mpor
experience or concept, which is to intension dimension, move

development within an integrated inwards. and reflect on the thing about the
coaching model. However, ' coaching

Wilberds (1995) | @PHYPFal Model conversationin

be transformed.

. . weak on the praxis of human 3. Having reflected on it, the integrated
Integrating the models of Wilber ;=%\ "o /" F ST T mdi\)i@ggal dovBlsps doid 8 ¢ experientia
and Kolb Experiential Learning Model abstract concept or theory coaching is that it
Kolb believes that development  provides a practical, experiential about the experience. starts with where
occurs through learning, and here way to learn and grow in an Abstract conceptualisation,  the individual is,
his language and concepts are  integrated way. To develop an however, is not something and allows as
similar to Wi | belntegrated Expariential Corahingg  that belongs purely to the much freedom to
about the inner and outer world, Model, therefore, the Wilber and individual; it is influenced by learn as the
personal knowledge and social ~ Kolb models can be combined to the collective culture or individual can
knowledge, he is in effect form a higher synthesis as in system. Kolb (1984) sees cope wDrt h.

describing Wi kb eRgae2 whiclosgpermpdgses the experiential learning as a Lloyd Chapman
developmental product of

Figure 2 The Integrated Experiential Coaching Model both personal and social
_ _ . knowledge.
Interior Reflective Exterior _
Obsefvation 4. Having developed a theory,

Individual the individual then needs to
engage the extension
dimension and actively
experiment within the
collective environment.

Transformation via
Intenjtion

Abstract
Conceptualization

Concrete
Experience

Grasping via Grasping via
Comprehension Apprehension

The beauty of Kol bés (198
model is that it is contextand
) contentindependent. The same
Collective  methodology can be used to
Adtive facilitate the learning of
Experimentation meditation, personal fithess
training, the design of

(Continued on pagel0)

Transformation via
Exterjsion

Source: Adapted from Wilber (1996:71); Kolb (1984:42)
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Integrated Experiential Coaching Continued ....

(Continued from page9) learning process in the following way. can be applied in the messy and
The client will usually come into the complex world of managerial

organisational processes and coaching session with a real problem or leadership to achieve

structures, or learning how to manage difficulty they are facing (their concrete breakthrough results.

people. Done correctly and in a experience). In the Integrated

disciplined way, experiential learning  Experiential Coaching Model it is very
will automatically move the individual  important that the client always sets References
through all four Integral quadrants, and the agenda. The coach and client will

develop all four learning capabilities  then reflect on the experience Kolb, D.A. (1984). Experiential

required for growth and development.  (reflectionon-action) together. The Learning: Experience as the Source of
Thus the Integrated Experiential client will be encouraged to make Learning and Development. Englewood
Coaching Model proposes that sense of what is going on by developing Cliffs, NJ: Prentice Hall.

coaching is about facilitating integrated their own understanding or theory as to
experiential learning in individuals in  what is happening or going on (abstract Spirituality: The Spirit of Evolution
order to enhance personal growth and conceptualisation). If needs be, the . '
development. It is integrated in being  coach can give some experiential or Boston, MA: Shambhala.
based on Wil ber 0s theoretea inpatlinto Mhe abrevérsation.  Wilber, K. (1996). A Brief History of

Wilber, K. (1995). Sex, Ecology,

which caters for personal development The client will then decide on some Everything. Boston, MA: Shambhala.
through various levels of course of action that they will

consciousness on both personal and  experiment with to address the issue

interpersonal levels. It is experiential in (active experimentation). About the author

using Kol bds Experiential Learning

Model as the developmental tool. Lloyd Chapman DProf MBA is an

The important thing about the coaching €x€cutive coach and organisational
conversation in integrated experiential  architect, a director of the Manthano
Integrated Experiential Coachingin  coaching is that it starts with where the Institute of Learning (Pty) Ltd, and a

practice individual is (i . e certfeggersqng {inessfraingraHe s s
o _ experience and preferred learning has over 20 yearso e
_Integrated Exp_erlentlal Coach_lng _ style), and allows as much freedom to corporate strategy, organisational
involves the client in an experiential learn as the individual can cope with. change, and business process re
The client sets the agenda, not the engineering. Lloyd completed a

coach. It is a gradual process of Doctorate in Profgssional Studi_es in
expanding the quality and scope of the Ex_ecutl\_/e Coachl_ng through Middlesex
individual 6s | ear nHW rs'%?rﬂNQ"H‘ih?r?S?a&ChedHe nc
in the Integrated Experiential Coaching and developed the Integrated”

Model the coach starts working with  Experiential Coaching Model. This

and honouring the preferred learning art|cle_|s based on hls book Int_egrated

style of the individual, and gradually ~ EXperiential Coaching: Becoming an

enhances the i ndivP@Yeqpach fFgbrupry3010, ¢

move through the complete Karnac Books, London). Lloyd can be e
We encourage those members who experiential learning cycle. This means -Mailed atla_chapman@telkomsa.net.

havendét yet don e thatihecoash npust make useof
. appropriate coaching skills, depending
profiles onto the COMENSA on where the client is at that point in
website. time, in order to facilitate the
experiential learning process more

Just log on to the websitand click effectively.

on the block that says fAUpdate
Me mber 6 s Pr of iNex article in the series

e remaining article in the series will
pl! to

Th i | w
( ere s altso a i tIQecfoIIO\S/viﬁgCissdezon

assist you) 1 Coaching leaders through

managerial complexity: How
integrated experiential coaching
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The Giit of Mystery

By Daphna
Horowitz

| sometimes wonder why it is that we
go through life with so much
uncertainty. We
is going to happen in the next year,
month, day or even minute. And even
with this awareness, we still like to plan
as much as we possibly can. We plan
December holidays as far back as the
February before. We create budgets
and targets for the year ahead. We plan
for our careers 5 to 10 years into the
future. Wouldnot i
get an inkling of things that will happen
in future so that our plans can be more
certain? For example, if we could know
that an economic crisis was looming we
would adjust our targets, budgets and
even holiday ideas?

do

So, what is the purpose of not
knowing? What is the purpose of
mystery?

It is mystery that allows us to expand
our minds into the realm of possibility.
Through not knowing exactly what will
happen, we allow ourselves to explore
all options and choose the ones that
we would like to try out. Before we can
get clarity for ourselves on what we
truly desire, we need to have an open
awareness of all that is possible. And
with this, comes a sense of purpose,

excitement and motivation which we
can then turn into action. It is like
receiving a giftwrapped present. The
anticipation, excitement and motivation
to open it are due to the mystery of it.

It is also due to mystery that we put in
an enormous amount of effort into the
things we do. Imagine that we could
know exactly the path that our lives will
take. We would know what career we
would have, if and when we would get
married, when we would move house
and when we would die. What sense of
pufpbse #ne @chidvemerk wioaldMvew h
have with a life that is known from the
outset? How would we relate to one
another if we knew that our
relationships and their duration were
pre-determined? It would certainly
create a sense of complacency and
boredom in living our lives.

t be great if we <c
The sense of ambition, determination

and therefore effort that we put into
our careers, relationships and
ourselves stems from the desire to
achieve certain outcomes and
together with that- not knowing for
certain that the outcomes will be
achieved.

Hence the gift of mystery, which allows
us to have a sense of purpose that
motivates us to go for what we want. It
allows us to have the ambition and
determination to put in the effort to
make it happen and it allows us to feel
that excitement of anticipation and not
knowing.

So, as coaches, how can we support
our clients embracing the gift of
mystery when we work with them on
achieving certain goals? We know that
for our clients, getting clear about what
they want helps them to achieve
exactly that. So where is the mystery in
that?

We know that we can take a road trip
from Johannesburg to Durban on a
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dark and stormy nightd in the midst of

a power failuredj ust by usi
headlights. We
whole way from Johannesburg to
Durban but we can get to Durban just
by seeing 1 or 2 metres ahead at any
point in time.

Similarly with our goals, if we have
clarity on the outcome that we desire
and we can take it one step at a time,
leaving some mystery as to how it will
happen, we will still get there. We may
have to work really hard on the way
antl come up against some strong
obstacles but we will get through. By
embracing the gift of mystery and
allowing the journey to unfold, we
inevitably reach our destination.

There is a fine tension between having
clarity as to the direction we are going
i and leing able to let go of the need
to know every step of the way. Itis in
this tension that the mystery lies.

We need to be able to let go in order to
achieve what we want. We often have
great fears, comfort zones and
complacency (among others) holding
us back. But we can only move forward
when we let go of these things,
embrace the
and with that, allow the journey to
unfold.

Daphna is the founder of PEAC Solutionrs
company that provides a variety of coaching
solutions for leadership impact. These
include oneon-one Personal & Executive
Coaching, Team Coaching, Workshops,
Group Facilitation and Motivational
Speaking.

Having experienced a major career change
herself, from Actuary to Executive Coach,
Daphna is passionate about working with
leaders to enhance performance and, at
the same time, improve quality of life.

Daphnads mission is
focused, challenged and inspired on their
journey to success! Her website is
www.peacsolutions.co.zand she can be
contacted ondaphna@peacsolutions.co.za
or Cell: 082331 1311

mystery

t
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donot
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Surveying the SA Scene

By Emma Tyrrell, Chair of COMENSA
Research Committee

coaching and mentoring is perceived
and utilised in South Africa by Joe
Blogs, the public and private sector,
coaches and mentors.... well, just
about everybody really! The question
that the research portfolio committee
has been pondering
find this out, in the most efficient and
comprehensive mann
information would be such a gift to the
COMENSA community, and the
coaching and mentoring professions
worldwide, including all buyers of such
services. Whilst considering the
question above, we agreed it would be
sensible to conduct two separate
surveys, to allow for a comprehensive
exploration of data regarding both
coaching and mentoring in SA. We will
start with a coaching survey in 2010,
and then conduct a mentoring survey
in 2011, and hopefully continue this on
a regular basis, with your help! We
hope to launch the coaching survey in
February 2010.

To grow the coaching and mentoring
industries, to explore and understand
factors which could further promote our
service excellence, we need to find out
how these services are used, to what
end, and by whom. As professionals
we are clear on what we do and
understand the appropriate methods to
suit a variety of situations across
varying industries. But do our clients,
and potential clients share this
understanding? In our experience,
whilst chatting to clients about
coaching and mentoring, there is a high
degree of ©Oeducat.i
before they can really explore the
possibilities of these industries in
meeting their specific needs.

What information has already been
generated in this regard? Chantelle
Clayton, a research committee member
based in Durban, conducted a small

survey with 10 senior managers and
business owners from a variety of
industries in her area. She used a
qualitative approach to gauge the

and potential areas where it could be
you who have conducted similar

did you find out? What are you left still
wondering about? We would love to
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will be referring to all these surveys, to
ensure that we build on the fantastic
work that others are conducting
globally, to create a relevant survey for
I 8m curi ous ( ar e n 0 understandihg of @drcloing,tits uses,w  South Africa. We are also keen to find
ways of conducting the survey with
applied. I 8 m s ur ecoaches, bwyersaandepotantahbyyers f
of coaching, ensuring that we address
surveys within your niche areas. What all sectors of coaching.

heiarsrom youHso what weacan dasign a If you have suggestions or useful
information that would influence the

design, content or dissemination of
such a survey, please feel free to
provide the gift of your wisdom to us,
S0 we can ensure that quality
dissemination and collection of
appropriate data is attained. Key
information / tips from you, which
would enrich this survey:

fantastic large scale survey for South
afficd. 0 This

On the international front, the Frank
BresserGlobal Coaching Survey
conducted in 2008/09 reported some
initial findings about the current state
and development of ongo-one
business coaching. The South African
data from this survey was based on a
very small pool of sources, and
highlighted the lack of data available
(or collated) regarding the South
African coaching industry. The

il

Ameri can Management

coaching survey of their members
(local and international),Current
Trends and Future Possibilities 2008
2018, also had a business coaching
focus, however it
South Africa.

The Chartered Institute for Personnel
and Development (CIPD) based in the
UK, has conducted numerous surveys,
notably theTraining and Development
Surveyin 2004, and their latest report,
Taking the Temperature of Coaching,
completed in August 2009. The
respondents tend to be HR
practitioners, and the focus is on how
coaching is used, with a general
overgiewofdhg goachiegdndustry inth
UK. If you browse most of the
international coaching and mentoring
membership bodies, you will find

various survey reports, mainly focused

on gaining information on coaching or
mentoring within organisations.

The COMENSA Research Committee

1

i

1

Member organisations, to assist
with the dissemination of the
survey to members across different
industries, e.g. COMENSA (1),
Chamber of Commerce, HRCOSA,
eACSSoci ation®s

How to reach potential life
coaching clients
publicd6, without
on advertising space.

hEcfid factbrd thakt yoHifink dudht @
a survey should address, within the
South African context.

How to reach those who will not be
able to answer the survey online.
Practical services that you are able

to volunteer for.

Send your info to
emma@thecoachingcentre.co.za |t

all I want for Christmas!

(o]
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Gifts! 0 Do you know what yours are?

speaking and training or the gift of work and use our Gifts and Talents all
being able to sew, knit, bake, do day long work is more like a hobby and
mathematics, listen or tell stories. generally we are far happier people.

Whatever it is---1 have yet to find a What can be greater than having a

person that has no gift or natural talent 1°PPY .and’)getting paid for it at the
By Adolph P at all. 5 We are all blessed withat least S@Me time? It almost sounds illegal to
Kaestner one special gift/talent!!! me!

So at this time of the year when Gifts
are the talk of the townd why not
schedule a session with all your clients

When | do myAchieving Personal

As Mentors and Coaches we often have gxcelllanc? V\_/orklshops:jnd ‘?tr onf_?nf
to assist our mentees and clients in one ientoring 1 spend quite a bit 0

; ; ; ; .« 0 FOR FREB and do nothing else but
i dentifying their §newakngyinhe ppople o idetity e ivioiam iheir naturdl Gits
many people actually do not know and g ' and Talents. Next year you can explore

. o - much easier to assist them in finding ;
haivevngt r|]deg:‘:|'ilce[;di ;hf((a;{ n:(t;]racl)lv(vsﬁd atheir values and pulgpgse_ Setting Life th_ese with .them but rest assured you
g aRd Work & afes,r}:l d cr8a‘ting action will have given your Mentees and

It amazes me that people will spend all pjans becomes a much easier exercise. C02ch€es the biggest Gift you could
their lives doing things other than . . possibly give them by helping them
where their natural talents/gifts are The one thing | have found is that very - igentify what their natural Gifts /

and wonder why they are unhappy or few (less than 1_0%) of the people l_ Talents are.
not as successful as others who do he_lve wo_rke_d with are actual!y wo_rl_qng
’ with their Gift /Talent. Once identified

almost every one of them would want ~ Adolph is a Professional Speaker,
Every one of us is born with some or  to and recognise that if they did more Motivator, Trainer and Mentor. He has been
other natural gift and ability to do of that then they would be happier. involved with Mentoring for the past 27

something so well that we more often years and has implemented Mentoring
9 - Programmes, been a Mentee and a Mentor
than not donot eve {@gtq

ve f spend t i
eaming the s © 08 | us 1 el frinfinal e 8 BPule I a5 e o
some it may be the ability to sing like a | Me (€. the 12 of the 16 hours we are OLL/676 3145 or 062 -493-9093 Or
lark, play a musical instrument, paint, gwake) Is spent work_lng every day and adolph@adolph.co.z& 24 X 7 X 365. His
be a natural sportsman or athlete. For if we are unhappy doing what we are o, sjteg arewww.adolph.co.zand
others it may be a gifted voice for doing then we become very miserable |\ \\v mentorzone.co.za
people. However for those of us who

HEYDonot Wait for the Wo

There are so many exciting things happening in the Portfolio Committees and Special Interest Groups right now
8 watch this space, visit the website and keep your ears close to the ground! Indeed an exciting place to be
will be in a Portfolio Committee or Special Interest Group where there is room for YOU to use your special
talents to further your interests.

Portfolio Committees Special Interest Groups
Ethics Portfolio Committee Corporate User SIG
Marketing & Membership Portfolio Committee Executive Coaching SIG
Membership Criteria & Standards of Competence Mentoring SIG
Committee

To find out more about a Portfolio Committee or
Special Interest Group, contact COMENSA
National Vice President, Harry Welklyooke

Research & Definitions Portfolio Committee
Strategic Purpose Portfolio Committee

Supervision Portfolio Committee
Email: harrywelbycooke @actioncoach.com

Contribute your articles for publishing in COMENSAnews.

Contact the Editor at marketing@comensa.org.za for more information
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Our Greatest Gifts

experience before shedding its reading | have done this year has
skin and showing a new form of  alerted me to the intensity with
beauty. which death and the denial of

By Lorna Another areat gift onlv we can give death and other forms of loss,

| Schofield, 9 ) 'g| , yw gwv penetrate our sense of welbeing.

; ourselves is Time time away from - .

~ Secretary of ) Yet within these are gifts that we

% the busyness that is great .

come to later, and so often the gift

currency in our world, where itis . .
casy to answer a question on ho is coming back to ourselves, and
Wi uesti W .
y a in the words of T.S. Eliot, as

we are by switching on our mental o
. . . though for the first time, because
At a time where gifting can helicopter blades, that suggest we .

S ) our eyes are seeing anew.
become a shopping list that has to are ready for takeoff at any time.
be got through, a proof of love and And yes, we can achieve a great  This time of year holds many of

often a litmus test of our sense deal; but are we enjoying the the start of these gifts asitis a
how loved and understood we feel journey, and what choices do we time when people spend more,
through the gifts we receive, it can have to slow down? drink more, prove more and

be time to take stock. decide that another year with theit

| asked a colleague the other day
In my work as a coach it is what he thought happens when
common for me to ask my clients  you stop? He looked quizzical,
how they take care of themselves, encouraging an answer.

spouse or partner is inconceivable
and the clients we see after the OA great
dust has settled may spend time ~ ©nly we can

how they gift themselves and this  No t h i 5 g TR Y 960 gvere.,
. y gt fhems onNotning, o salfay @M% nofi'£''a ourselvesis, ¢
is often met with raised eye brows the potential gift. We often think L L Time- ti

i ) our support is simply to sit with Ime-time
and eyes rolling upward if we stop and slow down, and

them in their discomfort and know  away from

suggesting surprise at an entirel iv rselves the gift of Tim . .
nesvgidea g surp y '?h ?vc\)/u S? teT(itn €9 f;;?r X te, . that the gift of them leaming new the busyness
' tha © ahe axing ou g S Stipf things about themselves, is that is great

. . e mars recipice, down tha ;

In my view the greatest gifts are _ y precip _ perhaps the most and least we currency in
. slippery slope that we will not be . |
the ones we give ourselves and . give them. our wor
able to retrieve ourselves from. L

also those that only later show the . . orna
. ) . Lorna Schofield is an integral Schofield
jewel hidden amongst the dust Itis often around busyness that ;5 ching working in East London. chone
balls or the pain of a difficult we can engage in some heaito- New to coaching and about to
moment. heart truth telling about what it is  complete the Professional Coaching

in our egos that requiresustobe Course at UCTG6s Centre for

so busy. So in the spirit of gifting Lorna is deeply pleased to have given

| wish that you give yourselves herself the gift of choice and to.begln
a new career where every day is a

some rest, renewal and reflection blessing and greeted with gratitude

over this deeply spiritual time. for the sense of being on a path that

is right for her. Itis also at times like
writing this that her background as a

Some of the gifts we can give
ourselves is truth telling which
Christine Caldwell refers to in
Getting our Bodies Backvhere we
own up to ourselves about the
role we play in some of the areas The other great gifts are those

of stuck-ness in o-ur own lives. - hidden in pam_, loss and turmoil journalist and editor brings her more
Naturally truthtelling can be a bit  where we begin to see the joy than she can remember for a long
uncomfortabled | view it as strength in ourselves as we lift up time.

similar to the process of a break  our heads and see colour again,
through after a breakdown, or the instead of that ohso-everyday,
discomfort an insect needs to same old grey. Some of the

Contribute your articles for publishing in COMENSAnews.

Contact the Editor at marketing@comensa.org.za for more information
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What 0s |

By Veronica
Stephens

As the Festive Season approaches, we
seldom stop to thinkd what is a gift,
what is in a gift?

Simply putd we each have a powerful
gift to give those we touch on a daily
basis. Each one of us has the ability to
use our powers, and the natural gifts of
our multiple human intelligences.

SUPERVISI
Portfolio
Committee

OF SOUTH AFRICA

n

Mentallywe have the ability to analyze,
to reason, to use languagé with this
intellectual gift we can help others to
comprehend and to get their voice of
reasoning in return.

Physicallyour bodies are able to
function on their own intelligences for
example, breathing; but our bodies are
also closely interlinked with our minds
(mentally) and hearts (feeling®
emotions) as evidenced by the
physiological reactions that we have to
certain stimulid nausea at the sight of
something disgusting, a rush of
adrenalin when avoiding a near
accident.

Emotionallyh avi ng oneds
awareness, the ability to have empathy

ARE YOU UNDER SUPERVISION?

ARE YOU AWARE OF THE BENEFITS OF BEING IN SUPERVI
SEE THE COMENSYIERIM POLICY ON SUPERVISION

IF YOU WANT TO KNOW MORE, CONTACT THE CHAIRMAN O—..~
SUPERVISION PORTFOLIO COMMITTEE ‘

GARY VILJOEN
gary@humanworks.co.za

For previous issues of COMENSAnews go to www.COMENSA.org.za and select NEWSLETTER ARCHIVES

OR CLICK HERE

A Gi
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and to communicate with others in a
sensitive manner is a gift that will
produce results and success in oneself
and which will help us get others to
achieve their greatest potential.

Spirituallywe have a sense of
guidance, our drive for meaning and
connectiond mentoring is closely
related to the ability to provide
guidance and leadership for others to
shine like a star.

Our greatest gift however, is the
freedom to choose. Fundamentally we
are our own product of choicé our
attitude is our aptitude. Let us then
give ourselves the greatest gift of all,
te ghgosesthe digection we want our
lives to go and to empower and
influence those around us to be
inspired to a sense of their own self
worth.

The freedom to choose is also the
power to choose between Stimulus and
Response outcomes. We can choose
how we respond, to every event that
impacts on our daily existence. We
alone can choose to give ourselves the
life we want to live.
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Unlocking Gifts

them in the proper places or even to do with our lives, but sometimes we

discarding them if they are harmful. just need someone to give us the
permission to allow the greatest to be
called out of us. We need to be a

It amazes me over and over againthe het t er Oomed and it i
glorious uniqueness of each person  realise the gift of who we are. | love
By Tracey Olivier and how each gifted person is totally  that coaching is a vehicle to unlock and

different in their packaging, contents  ajlow people to discover themselves

. _ and even in the way they open and  and to embrace themselves as the gifts
Itis my personal belllef .that gach person lrespond to each discovery. that they are.
come into contact with is a gift, who

needs to be opened and unwrapped with

great care and delight. Coachingisa | found a wonderful quote by Albert Tracey Olivier is an Entrepreneur, Speaker,

wonderful journey of discoveringmany Ei nst ei n 0The i nt uGoachagddraingri Shedownskathadife s a ¢ r

different gifts within that person. gift and the rational mind is a faithful ~ Skills, based in Pinetown, Durban. Tracey is
servant. We have created a society thatpassionate about living life wholeheartedly

honours the servant and has forgotten and opening up the gifts, talents and )
It thrills me as each persondiscoversa t he g ft . ¢ purposes of others. She leads a working
strength they never knew they had, the womenos group C_? Pled W

. through her local church, and facilitates a
sense of purpose that was hidden ) o
. o meeting to encourage Christian small

underneath .the clutter of C|r.cumstance, | am of the very clear conviction that ) <iness owners and help them grow their
and the excitement of opening up a new everyone of us has unique giftings that pysinesses.
potential and then seeing them play with are ours alone. These attributes are
the options. what make us who we are and that

they should be celebrated. We live in a

world that sometimes wants to clone

Registered Member of:

Sometimes | get to unpack some us, we aspire to be just that this or that IVINO A
unwanted gifts with them and get to person, and that is great, but we
participate in the working outof putting must ndt | ose our se Ss .

We know intuitively what it is we ought DONS8T EFORGET

[ m "

You can LOG IN and download
\ the COMENSA logo with the
words OA registe

s
’ for use on your business cards,
\ / in corporate stationery and
’ > brochures, and on websites or in
- il . ~
f emails fromtheme mb er s o
‘ 1 N section of the COMENSA
[ \ \ website.

Please note that the views expressed herein are those of the authors, and not necessarily those of COMENSA.


http://www.comensa.org.za/dotnetnuke/MembersArea/UsefulResources/MarketingResources/tabid/118/language/en-ZA/Default.aspx
http://www.comensa.org.za/dotnetnuke/MembersArea/UsefulResources/MarketingResources/tabid/118/language/en-ZA/Default.aspx
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Upcoming Events

GAUTENG

Chapter Event

Topic: Ethics
Speakers: Matthew Shelley, National Chair of
the COMENSA Ethics Portfolio
Committee
WHEN: Wednesdayl0th February 2010
WHERE: TBA
B p TIME: TBA
ic: F N ing E i
Topic un and Networking Evening COST: R75 for members, R120 for
Details: It will be an evening of fun, networking, give non members
aways and getting to know each other. Our RSVP: Judi Hudson 082 459 2470 or
Chairman will also briefly outline what to ex judihudson@agmail.com

pect from Comensa in 2010.

WHEN Wednesday2nd December 2009

WHERECalissa Lodge, Raleigh Rd, Westville )
COMENSA
Endorsed
Event

TIME 17h30 for 18h00
COST R50 for members, R100 for non members

RSVP Nalisha onnalisha@resultsworkplacecoaching.co.za
or tel: 031-3120589 |

|
GLOBAL COACHING COMMUNITY.
|
: RAINBOW CONVENTION
| Date: 10thii 15th October 2010 |

COMENSA
Endorsed
Event

9th Annual Mentoring and Coaching Conference

DATE: 16tli 18th March 2010



mailto:judihudson@gmail.com
mailto:nalisha@resultsworkplacecoaching.co.za

