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Membership on Steroids

journey which is the various professional bodies and
implementation of a credentialing what they were getting for their
process; and this will be designed membership, and the results are
By Belinda Davies, in the next two years. quite interesting, so | thought |
National President would share it with you.
of COMENSA

¢ fDentists and doctors (and other
health care professionals) have to
be a member of the Health
Professions Council of South
Africa. The annual fee is R1500,
which puts them on the register,
but there are no additional

Secondly, we are proud to presen
the Supervision Policy, which is the
Here we are in the month of May product of a year of work and
already, the month of our AGM.  consultation with our members.
These things come around so This is something of a pioneering
quickly and | feel as though | have document, and COMENSA is
just started. This is an important  |eading the way internationally in

AGM because we are presenting  this regard. benefits

two very important documents to 1 Chiropractors have to be a

our members for their approval. member of the Chiropractic
This is also the month in which we  Association of South Africa,
increase our membership fees. which costs R3700 per year,

Firstly, we seek approval of our  This is always something that (Continued on page)

Membership Criteria and involves a great deal of debate and

Standards of Competence which we wrestle with at Exco,

Framework, which has been some phecause we need to balance our
3 or 4 years in the making and has ability to finance our running costs
involved many hours of and the delivery of benefits to our
consultation with our members members with the ability and
and with similar organisations willingness of our members to pa
internationally, not to mention the the fee. After all, we seek to be the¢
many hours the members of this  body to which the overwhelming
committee spent grappling with  majority of coaches and mentors i
the issues in order to arrive ata  South Africa align choose to belor
framework which takes into as a mark of their commitment to
account the needs of our varied  the highest standards of

membership. We are very proud of professionalism and ethics. |
what has been produced and look \wondered what members of other
forward to the next stage in the professions were paying to their

Advertise your coach specific product or event in the COMENSAnews Market Place.

Contact the Editor for advertising ratesmarketing@COMENSA.org.za

Join the Social Networking RevolutidginJoin the COMENSA Group on Linkedimyw.linkedin.con)
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which binds them to an ethical
code and creates opportunities
for Continuing Professional
Development. This is in
addition to their required
membership of the Health
Professions Council of South
Africa.

1 Civil Engineers join the non
statutory body, CESA, for a
joining fee of R1000 and an
annual membership fee of

R700. This body credentials
engineers at various levels.

1 The SA Dental Association
membership is not compulsory
for dentists at R2665 per year,

and provides members with a
journal and opportunities to
gain CPD points.

| have also been interested in
gaining a better understanding
of the difference between
statutory bodies and non
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statutory bodies. Statutory
bodies exist to protect the
interests of the endusers of its
members, whereas non
statutory bodies exist to serve
the interests of its members.
COMENSA is just such a nen
statutory body, which exists to
serve its members. Our
members choose to join
because of the following
benefits:

1 Credibility within their target
market that they are a
COMENSA registered Coach/
Mentor

1 Alignment with a professional
Code of Ethic®) which is
reassuring to their market

1 Access to professional
Supervisiosn

1 Access to a Research library on  .gnferences

the website

1 The ability to market

themselves via the COMENSA [N addition, our corporate

website
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1 The opportunity to participate
in research as a
Practitioneré
the results of research studies

0S
and i

1 Opportunities to learn via our
recommended Continuing
Professional Development

1 A monthly newsletter, which
provides a wealth of learning

1 Regular regional meetings of
Coaches and Mentors

1 Opportunities to learn best
practice d0ur

1 Membership of a community of SuPervision

Coaches and Mentors that Pol i sy
supports one another something
. ofa
1 Access to case studies, blogs . .
. pioneering
and online forums
document,
1 Opportunities to participate in and
Expods, event s caveRsa
leading the
way
internationa
members receive the following Iy in this
benefits: regar
- Belinda
1 Access to the member .
Davies

directory and the ability to add
service providers to their
Oshopping cartséo
one request for proposal to

many service providers from

one central portal.

1 The robust COMENSA Code of
Ethics and Ethics Complaints
Procedure have been
developed to help protect
corporate clients.

an

1 Through Portfolio Committees
and Special Interest Groups,
corporate members are



COACHES AND MENTORS

Me mber s hi

OF SOUTH AFRICA
P on
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It seems that COMENSA
members are getting great value
for their money, and the benefit
of membership increases
exponentially the more involved
one becomes in the work of

perfectly positioned to affect
and effect policy, standards
and the levels of
professionalisation that
COMENSA is striving to
achieve.

COMENSA. | know | am banging

1 As organisations who are
training and developing in
house coaching and mentoring
capacity, membership gives
their in-house coaches and
mentors access to the
COMENSA Portfolio
Committees, events,
continuous professional
development initiatives,
research library, monthly
newsletter, article archives,
and the opportunity to network

thisdrumagaindand you
hear me banging it over and
over. Our portfolio committees
and special interest groups are
reconstituted every year after
the AGM, which creates

involved. So look out for
bulletins inviting your
participation over the next
couple of months and do get
involvedd and put your
membership benefits on

with peers o0onstérdidg! out si ded t
ensure that their offering
within the corporate

About the Author:

environment remains fresh

and upto-date. Currently COMENSA National Presiden

Belinda was active in getting COMENSA

y 0 U

part

opportunities for members to get

There are so many exciting things happening in the Portfolio Committees and Special Interest Groups right now
0 watch this space, visit the website and keep your ears close to the ground! Indeed an exciting place to be
will be in a Portfolio Committee or Special Interest Group where there is room for YOU to use your special
talents to further your interests.
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ds

off the ground in KZN, and was Chair of

the KZN Chapter in 2006/7.Be|l i ndad s
consultancy, Leadership Solutions,

specializes in the crafting of strategic
leadership, organizational performance

and coaching solutions that enable

businesses to achieve strategic

success. Belinda can be contacted on
belinda@leadershipsolutions.co.za
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statutory
body, whict
exists to
serve its
me mb e
- Belinda
Davies
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Portfolio Committees

Ethics Portfolio Committee

Marketing & Membership Portfolio Committee

Membership Criteria & Standards of Competence
Committee

Special Interest Groups
Corporate User SIG
Executive Coaching SIG
Life Coaching SIG
Mentoring SIG

Research & Definitions Portfolio Committee
Strategic Purpose Portfolio Committee
Supervision Portfolio Committee

To find out more about a Portfolio Committee or
Special Interest Group, contact COMENSA
National Vice President, Harry Wellyooke

Email: harrywelbycooke@actioncoach.com
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Order In the House!

models integrity to his children and to sense my personal values, and how |
the people he comes into contact try to live them (ethics) with integrity
with. to myself.

A| By Megan Hudson, How dowe achieve this strong sense How do the people in your life de-
Editor: COMEN- of sel f? I 61 1 u s scribenyos?eWhat ara the nzost comx a
SAnews ple. While | was still in kindergarten, mon themes that keep repeating?
my mother used to trail her friends  What behaviour manifested strongly
through my bedroom cupboards and early in your life that characterises

(_Jlrawersi; tp %ﬁgw tI'Ha my agné)% rgilbtlgeewaw u live your life today? Im-

tary-like organisation (coloucoded portantly, how have you adapted from

We have a friend who epitomises Eth-
ics and I ntegrity
belongs to a church and is an active,

devout. committed member of the and categorised!).Orderhas been the early oO0youo, an
con g regati on. | t indamenial tg myssenserplselfy, 5 | §ogething integral to who/ouare in

and talks his personal values. The B the process?

more time we spend in the company As | dve matured, my need for order

of our friend and his family, the more has translated itself into my personal Ethics is one of those eternally grey
| l earn aboatti ord Yaues of perfection, harmony, justice areas where one gets as many differ-

and security, and this is what reso-  ing (and strong) opinions as there are
| ask myself where this strong sense nates comfortably _vvith my sense of people qor]tributing to the conversa-
ofvaluesswhi ch under p }thc)%amM'ghrts pv-ldﬁr:jgygeﬂgcts tion. '_I'hls issue makes gxtremely in-
ethical coded comes from, and my clearly, as my husband describes me teresting regdlng, and will p_robably
answer has to be that he ﬁasa as his orefugeo a add to Wour_ltabemruitbe smbpcih atrokl lo
strong sense of self. His actions are feeling a sense of peace and tranquil- certainly raise some interesting ques-

congruent with this sense of self, and Ity O entering my home. This is my tions for you to explore
code, and it is congruent with who |

am so people can easily see and

hence he is able to lead a life that

Who do YOU go to when faced with a professional dilemme

When faced with difficult decisions, a quali-
fied supervisor is the right person to help
you work through your professional dilem-

mas.

ARE YOU UNDER SUPERVISION?

ARE YOU AWARE OF THE BENEFITS OF
BEING IN SUPERVISION?

Follow this link to the COMENSA
Interim Policy on Supervision

If you want to know more, contact Gary
Viljoen, National Chair of the Supervi-
sion Portfolio
Committee today on
gary@humanworks.co.za

COMENSA r
vi sion fo
Mentoring.

ecomme
r ever
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Ethics & Integrity

values that are aligned with  handle ethical dilemmas and
your own personal values, no issues (WABC, 2008a:d4).

matter what challenging (The WABC Code of Business
By Dr Sunny  situations confront you from  Coaching Ethics and Integrity
Stout Rostron  day to day. is available at

30 It often takes immense www.wabccoaches.com.)

- (Stout Rostron, 2009: 227).

. . , courage to act from integrity
All professional bodies define ) _
and to be continually aligned Yet, the one competence that
the values, standards of

. with your core values, even  has been often neglected in
competence and ethical o ) i Ethi
: . more so in times of stress. For the coaching and mentoring ICS are
benchmarks to which their

the executives you may be  fields is ethics. One of the most often
members are held , L : recoanized as
coaching, apart from reasons that it is crucial to g
accountable. In the _ _ the rules of
environmental factors such as belong to a professional body
foreseeable future, a key . _ _ conduct in
. . lack of resources, an is that this commits
prerequisite will be that _ _ N _ respect of a
. important cause of stressis  practitioners to the ethical :
business coaches and T particular
when their individual and code of that body.
mentors conform to group or

organizational goals are not in Psychologists and

organizational demands, ) _ . . culture, or
- . . alignment with their personal psychotherapists are bound to ’
aligning with the specific . . . . . the moral
. . and professional values. This their professional ethical .
ethics, supervisory framework, _ _ S principles of
can create anxiety, interfere  code, and can be disciplined o
standards and competences _ _ . . an individual.
o with self-confidence, and or struck off their professional .
of those organizations. In t a leader f i ister if th iolate th Ethics is
South Africa we have already preygn aleader _rom maxing  regis _er 't they violate the known as the
decisions, managing code in any way. Because
seen several examples of lationshi K hing | tvet branch of
corporations who are reffa |Sns| |ps',t:.r vtv:r Ingt coafc m_g 'S nod):r? af . philosophy
beginning to define their own effectively within the system. pro essul)n, Zn. . erﬁlore no dealing with
standards of assessmentto  Ethics is a neglected field yet regu .at.e tisstlup oy 4jes which
each individual coach/mentor -4 10
regulate the employment of The Worldwide Association of (Continued on page5)
internal and external coaches. Business Coaches (WABC) human
conduct

ol ntegrityo i srequires memberstoadhere
uncompromising adherence to to its Code of Business

a code of values. So, for a Coaching Ethics and Integrity,
coach/mentor to act with which includes| |
integrity, means intentionally 0 Busi ness Coac <« "
acting from a personal vision Def i ni ti ond6, O -
that is valuesbased. This OSafe Harbour | %
includes understandingwhat and Adj udi cat.
you, as a practitioner, want The code tries to address the
out of your life and work. But it diverse range of business
also means adhering to an interactions faced all over the
agreed set of core world by members, and has
organizational, or client, established a process to

(Webster
1983).

and
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Ethics & Integrity continued...

practitioner to uphold their own
individual, or their professional
bodyds ethical s

The importance of an ethical code
is that it identifies the core values,
standards and fundamental
principles with which coach/mentor
practitioners align themselves and
their work. Also, an ethical code
provides a benchmark against
which individual practitioners agree
to be assessed (Stout Rostron,
2009:62).

Professional ethical codes

As we know, human behaviour is
always complex. And, a key
difficulty with an emerging
profession is that there are no
precise guidelines for ethical
behaviourd which is what the
international coaching bodies are
gradually trying to build into their
ethical member codes.

The European Mentoring and
Coaching Council (EMCC) states in

its Code of

Et hi owho ntaphave commiasiomed thec h /

mentor must maintain a relationship coaching.

with a suablhydgsialified supervisor,
who will regularly assess their
competence and support their

) oréqa
devel opment 6 (EMCCO, 2hO”08
Chartered Institute of Personnel and
Development (CIPD) in the UK cites

guidelines for buyers of coaching
and recommends that practitioners
articulate what formal supervision

arrangements they currently have in

place (Jarvis, 2004).

The purpose of
Ethics (COMENSA, 2006c¢:1) and

Coaches often forget to consider
who the actual client is. Is it the
nization that hires and _I_pays the
achos ees hteo
business need? Or, is it the
individual who is seeking to grow,
develop and move forward in their
career? The question is essentially
answered when the executive
personally pays
However, what happens when the

C Gomtpahp pays she 168 Toavhomnf

does the coach owe loyalty? (Stout

Revised Code of Ethics (COMENSA, Rostron, 2009:229).

2007a:1) is to
standards for South Africa in the
fields of
The COMENSA Revised Code of
Et hics defines
autonomy, beneficence, non
maleficence and justice, and its
oguiding princip
dignity, competence, context,
boundary management, integrity
and professionalism (COMENSA,
2007a:265 ) .
Code of Ethics is available at
Www.comensa.org.za.).

Navigating the labyrinth

Which ethical dilemmas and issues
of integrity have arisen for you in
your practice? It is useful in your
supervision sessions to discuss, on
a regular basis, any ethical issues
that arise. For example, it is
recognized that there are

circumstances where the coach may

have two ocl i

ent s
being coached and the organization

o STﬁi§ is atdneﬁ]maetﬁathl ha(\:/ea !

mentioned in a previous column:

coachi mng e MBGOh Qirfichi Brd O -

commercial practice. In clinical

i tp?acticoe,c chnlcifins 9ok éﬁtgr?hgiré

nterest.

clientds i
the hub of the contract, and the

laﬁa%é’eme%tsls a'c:orbﬁellatﬂ/és and/ T T

However, in business there is a
proprietary culture based upon a
competitive market philosophy.

( COMENS A &8, -nBS¥d' merfiols need to

navigate these two cultures. One is
a business culture, where profit is
the motive, and the other is the
ethics of care for individual clients.
A coach/mentor practitioner needs
to understand the point of view of
the organization and find a way to
integrate the cooperative and the
competitive points of view. This can
often present the practitioner with
issues of integrity that challenge
théai,r abiptyhtoebe !oyr?l (}ol bgtri] t}aeu al

(Continued on pager)
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Ethics & Integrity continued...

organization and the individual
client (Stout Rostron, 2009:228).

Complexity and selawareness

It is critical that the coach develops
self-awareness with the ability to
selfregulate. Awareness of the
ethical situations that arise is a first
step; the second step is to manage
them with integrity. Without self
awareness, integrity and the ability
to manage complexity, ethical
decisions may prove difficult or
even remain in the unconscious.
Personal lives, careers and
organizations are often at stake
and there is a high moral
responsibility in this interpersonal
journey. Bonds of trust, openness,
fragility and honesty are developed
at high levels and these need to
remain honoured and deeply

You

tional Chair of the

Portfolio Committee

By Emma Tyrrell, Na- and coachees responding, and we

COMENSA Research Mmany coaching cenrdinators within

respected. (Stout Rostron, 2009: Jarvis, J. (2004). Coaching and Buying

234). Coaching Services: A Guide. London:
CIPD.
Stout Rostron, S. with contributing
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Ethics. Cape Town: COMENSA. Secrets of Business Coaching.
Webpage: www.comensa.org.za/ Randburg: Knowledge Resources.
dotnetnuke/ ProfessionalPractice/

CodeofEthics/tabid/78/language/en -

ZA/Default.aspx. About the Author:

Sunny Stout Rostron is on the
Research Advisory Board for the
Institute of Coaching at Harvard; is the
Founding President of COMENSA,
Coaches and Mentors of South Africa;

. . and is a Director with the Manthano
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KY: ICF. Webpage:
www.coachfederation.org/about%
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Feel ng

dents as possible. We are confident
that we will have plenty of coaches

would like to be in contact with the

organisations across South Africa.

Get back i n ot un eldyowajearearhng ¢oglinatos,
make our national COMENSA Coach-or know of a Coaching GOrdinator
ing Survey a success by sending us within an organisation or corporate
contact details of Coaching Go entity, please pass on my email ad-
ordinators within organisations.The ~dress

COMENSA Coaching Survey is due tdemma@thecoachingcentre.co.2a0
be launched soon, and the COMENSAhat they can make contact with me,
Research Portfolio Committee would Emma TyrrelB National Chair of the
like to ensure that the survey COMENSA Research Portfolio Com-

reaches as many relevant respon- ~ Mmittee
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Mi chell edbs Top Tip for mak
COMENSA Membership: Congruence Equals Confidence

Will your clients be surprised when
To present myself congruently in a they eventually meet you in person?

N

A =/ consistent manner means thatall ~ § Does your posture, handshake,
'3 my communication with potential  voice and manner reflect your inner
A clients expresses an aligned confidence?
’ , / personality. This personality closely 1 Does your overall body and
. By Michelle Clarke resembles, if not absolutely hairstyle reflect your ability to

matches, the personality that | wear
in my everyday life. When a
potential client meets me on my
website, or on twitter or facebook or
in the boardroom or at a dinner

manage yourself?

Do you express yourself through
your clothing? Is your style a
current reflection of your current

The life of a coach or mentor is a
life under examination. Not only
self-examination, of course, but

examination by those who may taste in colours, fabric and fit?
. ] . party or at the local Spar, they see
want to work with us; potential . .. :
leads, current and future clients the same me. Th aAt|th Oﬁntﬁ 0, are 5o cah2 It o S
’ o -examination behind the scenesto ough Ihere are no correct or
Whether we like it or not, as incorrect answers to these few

ensure that | know, honour and

ersonal brands, we are bein i i i
p g present myself and my brand (the guestions, you might want to strive

watched for evidence of our . Fhadtow a}ndthe goldg asfcongguenth{f o} r as many oyes®o
congruency. Wh i asspossibleo m “c onTt I de ntpossible to suggest that you are
that not one of my clients demands progressing well toward projecting a

from me to portray an example of a mature, comgeitje?t gnd congruent

operfect Iifed, LI X%F‘ﬁﬁ%aﬁopgl:)}'ﬁrﬁabe,ag around
know that they come to subtly you will feel confrlfdent. I f theydr
expect that | remain congruent and confident in your ability to~do what About tﬂe Authar:

authentic, displaying integrity inmy ¥ 04 say youdll do theyoll trust yol
brand. When people trust you and they Michelle Clarke , COMENSA W. Cape

need what youdve Chiparsontisp @ge Goynbaseg Masjer

fr m nd th Caach who delivers successful croachgpg .
Congruenceis a term coined by the © you a € Yinfervertions'ddh locllf'ald ® or 3

late Carl Rogers. a pioneerin to coach or ment dnematorale SheisacoBntted mémigert O <
gers,ap g what we sell as successful coaches: ©f COMENSA and works with Higkchieving

therapist who is often described as i Coaches and Independent Professionals
the father of the counselling Confidence. helping them to develop their successful

) personal brands. She can be reached on
movement. Congruence IS a +27 72 391 9912 or by visiting

measure of the extent to which your CONSIder your responses to the www.motivcoach.co.za
experiences, your feelings and the f0lloWing Yes/No questions to
face which you present to the world 96t @n understanding of

all match one another. Itis alsoa Wnether your personal and
measure of the extent to which you Professional image are

are true to yourself. A highly congruent,

congruent person, or personal I Do your profile pictures
brand, is not vulnerable because as reflect the current you (or do
you peel away layer after layer, you they show you 10 years ago,
still find the same personality 10kgds sl immer
showing through. shopped beyond recognition?)
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By Karolyne Beets

Ethics and integrity apply to our
coaching research as much as to
our coaching itself. There are
certain ethical standards that we
need to implement as research
practitioners. For example, we gain
appropriate permission to conduct
research within the organisations in
which we work; we obtain informed
consent from our coachees; we
avoid plagiarism by citing those,
whose work we are building on and
of course research must never

cause harm.

To have integrity as coach
researchers, we turn to reflexivity, a
concept familiar to coaches. We
analyse what is going on within
ourselves in order to truthfully
present an accurate picture to the
recipients of our research results.
This is done by critically considering
our own subjective filters that come
into play and the external factors
that might be influencing us. We
ask ourselves: How might | be
biased within this research context?
What values of mine are in
operation? In what ways could
external power dynamics be
directing my interpretations? Then
we transparently discuss these
issues within our research results.

Often research is about aiming to
be as neutral and objective as

possible. Other times, the
researcherds
important part of the process and
adds value.
values and assumptions explicit is

s u b jloe@RoWeyment gf thoseg invglyed.
Ma k iCaf §rompie gitges a RyoRigm or
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cs and Integrity in Research

i mportant, as it
trust in the

and enhances our credibility as a
coachresearcher.

However there is a deeper level of
ethics and integrity that pervades
research. This involves firstly what
research processes we choose to
implement and secondly, what the
social implications of the research
are. Research is an activity itself
that can affect the system in which
it is executed. It is not as isolated a
phenomenon, as some would like
to believe. In fact it could be argued
that research is less effective if it
does not bring about action within
the context in which it operates,
either through its results or through

the research processes themselves.

As coachresearchers, who seek a
deeper level of ethical conduct and
integrity, we can challenge
ourselves by asking two questions:
How is my research methodology
going to affect the research
participants and system? What are
the social implications of this
research in the bigger picture?

How is My Research Methodology
going to affect the Research

Participants and System?

We need to give due consideration
to the type of research methods we
use by understanding the role they
play and the effects they may have.
What message are we giving
through the type of research we
conduct and the manner in which
we do it? For example, when
research is participatory, it can lead

Furthermore, research methods

solution paradigm.

PAGE 9

Appiegiative gquiry fAd) isere a d e r |
r e s @rganisatiopal dgvelopmant e gr i t -

process that is increasingly being
used within research, particularly in
evaluation. Instead of searching for
problems and deficits, it seeks out
the positives about what is working.
Al is based on the assumption that
organisations change as a result of
how they inquire, and therefore, an
organisation that inquires into
problems will keep finding more of
the same, but an organisation
which tries to appreciate what it
does best, will discover more of
what is good. Emerging from
Positive Psychology, its processes
focus on achievements, strengths
and visions of future outcomes.
Such an approach sits well in the
coaching arena, where the notion of
building on strengths, rather than
just focusing on weaknesses, is
prevalent.

The process of doing the Al
interview is as important as the
data collected. It involves a way of
asking questions and imagining the
future that promotes positive
relationships and interactions, as
well as enhancing the participating
groupso ability

(Continued on pagelO0)
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Ethics and Integrity in Research continued...

(Continued from page9)

Secondly, truly ethical coach

change. The interview process isresearchers need to consider

composed of four stages (Awori,

2003):

The Discovery Stage

1 Identifying what works:
Appreciating personal and
organisational assets and
achievements

The Dream Stage:

1 Imagining future
outcomes

The Design Stage

T Planning to bring about
those outcomes

The Delivery Stage

1 Acting on plans

Al opens up possibilities for
those involved, because it
focuses on how to create more
of the exceptional performance
acknowledged in the Discovery
Stage, whatever this may look
like in the particular research
context. It is used in a wide
range of contexts beyond
business, such as the medical
field, social development
organisations, the education
sector and governments.
Through aligning core strengths,
it opens up possibilities for
owhat is the

To be coachesearchers of
integrity, we need to work with
methods that are aligned to who
we are as people, what we
believe in and what messages
we desire to impart to the world
around us.

What are the Social Implications

of this Research in the Bigger
Picture?

whether and how their research
impacts the bigger issues in
society. Who is to gain from this
research? How is the research
maintaining the status quo?
How is research empowering

is able to assist women to create
knowledge from their
experience, to appreciate both
their successes and failures and

to learn from their mistakes.

Our research may not always
link to human rights,
empowerment, equality and non

minorities by helping their voices discrimination, nor offer

to be heard? Who is benefiting
financially from the research
results? More often than not,
research sits within cultural,
political and social contexts
(even in the arena of coaching)
that cannot be ignored, not if
one wants to be a conscious
researcher that displays integrity
and an ethical depth.

Research is about generating
knowledge. Some research
perspectives consider
knowledge to not be neutral, but
to reflect power relationships in
society. Therefore, they
advocate that the results of
inquiry need to link to action i.e.
to the wider questions of social
injustice and to the analysis of
power relations. Research can
generate learnings that lead to
the improvements in the lives of
others. In the bigger picture, it

b eG@n offey,the pesgibility fpe 2 ¢

transform society.

Take the issue of gender
equality for example. Within our
research we would ask
ourselves: How does this
research contribute to bringing
about social justice for women?
How is the research process

empowering women? How is the

research giving credibility to
womenos
very least, the coachesearcher

perspectives?

attention to vulnerable groups.
Yet, as conscious coaah
researchers with an interest in
promoting ethics and integrity,
we need to ask ourselves if it

OReseas
should, whether we are asking s to see
the right questions and what the \yhat
social implications of our everybody
investigations ared whose else has
interests are we serving? seen, and
to think
Continuous critical thinking and what
examination of both ourselves  nobody else
and our research is key to has
ensuring that we are ethical thoughto
coachresearchers, who display Albert Szent
integrity. -Gyorgi
oy (1937
Reference: Nobel Prize
for

Awori, T. (2003). UNIFEM. Monitoring  Medicine)
and Evaluation Framework for Africa.

Retrieved 18 October, 2007 from
http://www.afrea.org/content/
index.cfm?naviD=22&itemID=670

Karolyne Beets works with the design,
development and evaluation of a
multinational leadership development
programme for vulnerable youth.
Working within a team of coaches, she
manages the coaching strategy for the
organisation. She trains managers as
coaches and is a member of the
COMENSA Research and Definitions
Committee. Karolyne can be contacted
at karolyne@goldpe.org.za

At t he
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Something is Rotten in the State of Coaching

By Matt Shelley
Chair: National Ethics
Portfolio Committee

5 X

Rarity of complaints

As a committee we have had only
five complaints in the last two and
half years. Only one of these was
actually followed through by the
complainant and, in that case, it
was between two coaches and,
even then, the current ethical code
did not apply.

Perhaps there are no complaints
because clients are experiencing a
flawless service? Yes, well, er,
ahem? | have come across many
examples of dissatisfaction in the
coaching field: a government de-
partment that does not want to re-
veal what they spent on a

6di sastrous coac
company of 30,000 employees
where senior executives share sto-
ries of how a manger became de-
pendant on their coachd where the
coach even chaired a company
meeting on their
well known corporate that had ex-
perienced some 0
coachesd who had
in the mout ho; a
frustrated with a lack of communi-
cation from a coach but did not
have the time, or feel that it is their
obligation, to contact the coach. |
have also experienced some pretty
6dodgyd competit
own coaching practice.

All this begs the question: What is
the impact of the Code of Ethics
and the Complaints Procedure on
the real world practice of coaching?
What is the role of the Ethics Com-
mittee? Does it matter that people
do not complain? Perhaps a formal
complaints procedure is more rele-
vant when there is a more sophisti-
cated client market and the coach-
ing professional bodies achieve a
higher public profile?

What is at Stake?

The Relationship is Prince

The secret to successful coaching
and mentoring, indeed any helping
profession practice, is in the rela-
tionship. A general review of the
research indicates that the quality
of the relationship, the characteris-
tics of the client and practitioner,
the client/practitioner alliance and
goal congruence all have far more
impact on the outcome, than the
model or philosophical approach
taken. Specific techniques or ap-

As coaches and mentors we have a proaches are more valuable in diffi-

special responsibility. We often be-
come involved in wider systems
than other helping professions and,
like other helping professions, our
job is to challenge behaviour, to
hold up a mirror: to tell an uncom-
fortable truth. If people do not like
the truth they may well complain
and blame the practitioner, mainly,
it seems, amongst their peers, peo-
ple whg are pptential kereticaries
of the coaching conversation them-
selves.

System change takes a delicate,
experienced and dedicated hand.
Therefore wetfigtneed te ¢oatinuf
ously improve the consistency and
plualkgyt ot cgaching thag iy practiced
argd [lexpdrienced byiglientst Wer
meed ta ¢ollahomte as@ctitiprets

to achieve this. Secondly we need t

invite the buyers of coaching to col-
laborate with us in this delicate ex-
ercise and create a wider culture of
open and honest feedback to in-
ifoumethe ifleye¢lopment ofgeod i n
coaching practice.

cult to treat cases such as bipolar
disorder, anxiety disorders, phobias,
etc 0 all areas best handled by psy-
chotherapists or clinical psycholo-
gists in any case.

Feedback is also vital to the effec-
tive coaching intervention. It should
form part of an effective client prac-
titioner alliance in day to day prac-
tige. Again research has shown that
feedback by dissatisfied clients can
have a positive effect on the final
outcome of the relationship.

(Continued on pagel?2)
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Something is Rotten in the State of Coachingcontinued...

vision will ultimately become the ~ new mentee toolkit. This type of in-
Given the primacy of the relation-  primary mechanism for the ongoing novation is vital in the education of
ship and feedback, a formal com-  development of these relationship the consumers of the coaching con-
plaints procedure should really be a and rapport building skills. Coach  versation. We are looking forward to
last resort to address unethical be- and mentoring trainings provide an the coachee version and hoping
haviour and incompetent practice.  introduction to these skills and vari- that the ECAM can be added to the
A low complaint rate could be seen ous levels of skill development pack.
as a good thing but we all know it training. However in the long run
does not necessarily indicate a sat- Supervision provides the consistent The Ethical Awareness and Choice
isfied public. The same point may space in which a practitioner can ~ Model (ECAM) was described in the
be made with regard to a complex develop. It is the environment used February COMENSA newsletter. The
set of membership standards and by the other helping professions to model has been presented in Gau-
criteria. The basic truth of our pro-  develop skills, get support and hold teng and KZN and will be presented

fession is that we need to continu- oneself accountable. in the Cape later this year. We are
ously develop our relationship skills developing training focused on the
and our ability to elicit honest feed- To support the Supervisors, particu- experiential practice and engage-
back. larly in their accountability role, the ment with this model. The first date
COMENSA Ethics Portfolio Commit-for the training is Saturday  June
Supervision and Reflective Practice tee has developed the Ethical in Sandton. Please join us in con-
There are several areas in which ~ Awareness and Choice Model tributing to a different professional

COMENSA is addressing this. Super(ECAM). It can be used as a form of culture in our industry.
reflective practice and it provides a
process approach to consistency ~ Come, let us give them a taste of
across the market. This reflective  our quality!
tool can also be introduced to cli-
ents and client organisations to pro- The first one day Ethics Portfolio Com-

vide a common language for en- mittee training will be held in Joburg on
; Sat 51 June. A COMENSA Bulletin will
gment and feedback. The idea - )
HAVING TROUBLE FINDING YOURS%?&.G reflective tool is to take the be sent out describing the course, its

.. . benefits and registration details. We
Because the new member database hadscus off the traditional rational de- g

o ) . will be offering this to COMENSA mem-
more functionality, it relies on certain inf61Sion making, right or wrong ap- /s as an element of CPD (Continuing
being present and correct. Please emAlfoach to ethics, engenc!ered by a  professional Development). This one
- .. _formal code and complaints proce- day course will be followed up by an
administrator@comensa.org.za with your
dure, to a common language ap-  annual refresher for more advanced

name, surname and p¥sRih WRcR felationdhip BriY © €MD/ CEU points. We will also be run-
unable to locate your profile so that we cgoodwill are developed and various ning a longer training for those wishing

cealve b view points are heard. to run ethics trainings. Please email
Matt Shelley atmattshel-

We encourage thoseomempqr scMeNBAseng@eromsanelyoyag inigrgsted.

yet done so to put your profiles onto théorm clients about coaching and
COMENSA website. mentoring, and how to make use of
them. At the Gauteng Chapter AGM
Justlog on to the websited click on the |a3st week, Penny Abbot shared work

bl ock that says 0 Ughdis inelvademtibte defedoplr of i | e 6
________________________________________________|
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The Right & Wrong of Ethics

employers use this acceptance

In the Medical Professiona  as areason to pay less. Only
professional fee is charged for recently has legislation been

the service which is partly introduced to pay waiters a
regulated by the controlling ~ Minimum wage and give them
professional body. Market some employee benefits. Tour
forces also play a role in Guides are sometimes offered
determining fees, and are generous commissions for
My | ifeds pat hpaftalginflgenceccby me RriRgéng or herding tourists
privilege of being a member of providers of insurance. These into certain types of shops
three professions. factors combined havetoa  the cost of the gratuity no
significant degree-removed ~ doubt inflating the costtothe o Coac hi n
My primary profession is as a the power from the doctor to tou.rist. The integrity of the an emerging
Medical Practitioner. | am also determine the fee. The fees ~ Guide mgy easily be . profgss!on f[hat
qualified as a Tour Guide in that tour guides ask are mainly compromlsed b_y showing is Imdmlg its
the Western Cape. In 2009 | determined by competition tourists tq certain shops and maeir?;i:in
qualified as a Life Coach. and what the paying public will encouraging them to spend _ _9 .
bear. more time and money there. ! Nt eg-r i t
Do tax declarations reflect this lvor
A glaring difference between cash income? Shaskolsky

the practice of medicine and The glaring difference is that in

tour guiding is the attitude of medicine gratwtles,.fa\./ours, . :
the two fields with regard to referral fees, commissions, So I'have been in two ethical

each oneds app I§icgb£%<%and[ ggts atreﬁagoo, fields. My fa.n.1ily feases me
concept of what is right and discouraged, frowned upon e.lbOUt m W|II|ng.ness 0 accgpt
what is wrong. and de facto expressly '[IPS as a tour guide. Yes! .It is
forbidden. This is so that the Nice to be offered a gratuity
doctords deci s @ndijusualy gignifies that the

Both share a respect for solely in the interests of the ~ tourist has recognized that he
delivering a service of patient, and that the doctor has received an exceptional
excellence. In both cases, should not in any way be service but what does it say to

there is a principle of imparting ;fuenced by any noamedical Me and about me-the
correct information which interest which may benefit the recipient? This type of

demands being keptupto  practitioner. Thatis how it~ interaction has a certain

date. should be! demeaning effect. One may be
placed or feel to be in a

Itis in the field of subservient role while the

In tourism, this is not the case.
Tips and commissions abound.
diﬁgrences become quite Because tipping is accepted in
glaring. the hospitality industries, (Continued on pageL4)

remuneration that the tipper is empowered to feel
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The Right & Wrong of Ethicscontinued....

(Continued from pagel3) much about a significant person in  should be no place for compromise.
the clientds | i f ommisgidcngand refdiral feescane r
good and to a degree is allowing may not necessarily be aware or be easily slide into compromises. The
the employer to pay less. happy about what the coach is privy fee charged should be at the
to. discretion of the Coach and the

Coachee. Market forces and the
interrelationship will determine a
fair fee. Loss of integrity can occur
when a third party intrudes into this
relationship. | recently spoke to an

What do Coaches feel? | have

heard terms such as referral fees  Coaching is an emerging profession
and commissions in conversations that is finding its feet. In

with colleagues. In the field of maintaining integrity, Coaching may
executive coaching, where is the  well be advised to follow the more

line to be drawn? Is it acceptable to stringent ethics of the medical a uhd ! ehn: e ! c.) fl " thr 0¢d

be entertained-to lunch, to dine, to profession rather than the more ;O It em. The |rstque,st|0.n rom.t ©

be included in family occasions of  relaxed tour guiding example. , 00 r waso I s htoc
ai d?6 The interfe

our coachees? There can be quite Coaching, like medicine, is really a
a thin line, because coaches are by caring profession where honesty
definition privy to so much in our  and integrity are paramount. There
clientds |ives. We may know so

insurance companies disrupts the
important confidentiality that used
to apply between a doctor and the

Www.WhatHaveYouDonetoMarketYourselfToday.org.za??

New COMENSA Website your name, surname and profile If you have a FaceBook profile,
Is your Profile on the COMENSA username so that we can work on check out the COMENSA FaceBook

website? Have you accessedyou getting your pr o page fer evenispphatos of

Profile recently to check whether it members having a great time at

has transferred successfully to the  Are you LinkedIn? events, and become a fan of the

new database? LinkedIn is a Social Networking site COMENSA FaceBook page. Go to
(www.LinkedIn.corfor www.facebook.com

The new database has a more professional people. If you use it

sophisticated search functionality, ~ well, it can be a means of linking up Build Your Practice

and requires that certain info with past colleagues, currentpeers Pl ease dondét forge

matches the requirements of the and potential new clients. Youcan i n BuildYour Practicé sect i

new database. If you are unable to ALSO join the COMENSA Group onon the COMENSA website. This
access your Profile, please email LinkedIn and start discussions on  section is exclusively for the use of
administrator@comensa.org.za with topics that are of interest to you. COMENSA members, so you have to
We now have over 200 members in be LOGGED IN to access this
- our Linkedl n gr osestion. & madudes & gresentgtioro w i

. e

CMISA) B e all the time. full of facts and figures about
Coaching, Mentoring and they are
Are you on FaceBook? so effective. Use what you need to

The COMENSA FaceBook page nownake YOUR sales material,
' has 101 fans, most of whom come Presentations and proposals more

from Pretoria, Gauteng! compel ling. 't os
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The Right & Wrong of Ethicscontinued....

patient. Now the administrator also
needs to know the privacies of the
patient before permission is
granted so that a diagnostic
procedure can be performed. Then
the result has to be divulged (to a
non-medical person ) so that
treatment can be authorised.
These administrative intrusions
have compromi sed
role into being a begging and
motivating letterwriter to the
insurer.

In summary, | would suggest we
follow the ethical path of the
medical profession. At the same
time we jealously guard our
independence and integrity by not
allowing third parties such as
insurers into our ethical and
integral domain.

Adoubtrf Autho O Ct OT O's

M.B.Ch.B ; D.M.R.D. M. Med
Western Cape Tour Guide
DIPLOMA IN PRACTITIONER COACHING

Ivor has been a practising medical doctor
for more than 40 years, of which most were

in Specialist Radiology and Nuclear
Medicine. Ivor has worked in both Hospital
and Private Practice. He has experience in
both working within an organisation and in
solo private practice.

Ivor is a registered member of
1 The HPCSA

1 SASNM

T COMENSA

1  University of the 3rd Age
1  Mankind Project

In the community, Ivor has been President,
VicePresident and a Trustee of The
Milnerton Hebrew Congregation. He is a
teaching volunteer, leading schoolchildren
through The Cape Town Holocaust Centre,
stressing its relevance to Apartheid in the

Employment Equity, Ethics & Integrity

By Veronica
Stephens

From an interesting perspective,
the validity of Employment Equity
can be clearly seen in the applica-
tion of Ethics and Integrity.

Modern Business not only concen-
trates on a paradigm shift in Man-

agement Style, but the moral obli-

gations of focused Human Capital

Enhancement.

Simply put:
Ethics = Equity = Employment Eg-

Integrity = Honour = Principles =
Honour the principles of equitable
application

Our ethics govern our attitudes and
actions. This in turn will reflect our
individual distinctive character as
we |l | as that of
tive character.

Is this then not diversity in itself,
where we challenge our values and
belief systems that mould the pil-
lars of change?

Our ethics are integral to the way
Employees work together.
when a shared commitment has

taken place that a higher platform
of Code of Ethics can be reached.

angs@ishrotheysr at e 0 s

the path of change should include
at least the following considera-
tions:-

Integrity : code of conduct that cir-
cumscribes behaviour that is hon-
est and impartial in everyday deal-
di

Collaboration: striving for full coher-
ence

Setting a high value system will
most certainly address an all natu-
ral instinct and need to be fulfilled
and that is one of mutual RESPECT.

Itis only |\ qividuals with their own intrinsic

and extrinsic needs working to-
gether as one team through the
values of strategically aligned Em-

To effectively deal with Employment ployment Equity principles.

Equity and itds

uity = CODE OF ETHICS in Businessbwn ethics and integrity belief sys-

and the Workplace

tems, a defined statement to mould

o

ose relation to

(Continued on pagel6)

st
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Employment Equity, Ethics & Integrity continued...

(Continued from pagel5)

At the beginning of the nineteenth
century references can already be
found to
ics6 (otherwise

honour and virtue.

Codes of Ethics traditionally focus
on-

Professional behaviour
Continuity

1
1
1 Transparency
1

Consistency

The Employment Equity Act, 55 of
1998 needed to address the chal-
lenges of diversity and lifelong val-
ues, belief systems and change,

This act clearly defines in its pur-
pose-

1 Promoting equal opportuni-
ties

1 Fair treatment
1 Transparency in application

The various sections of the Act al-

workplace.

Coaching and Mentoring Pro-
grammes in the face of Employ-
ment Equity:

Since 1994, when a definite focus
and shift could be observed as far

as change is concerned, the neces-

sities of Coaching and Mentoring
could not be ignored. In my own

study and application of this princi-

ple in the face of change as far as
Employment Equity is concerned,
one can confidently make a clear

statement that Coaching and Men-

toring is the one vehicle that will

move enormous amounts of codes

and ethics to a universal platform.

OEvery human has
ments - self awareness, con-
science, independent will and crea-

tive imagination. These give us the

0pr of es dowéonthe validatiomand alignment yltimate human freedom... The
rofeeyeryday eodes af @hics, which npewiesto choose, to respond, to
character). One had to be ethical in is core to managing diversityinthe ¢ hange. 6

Interestingly enough when we com-
pare human needs- which we must
as a matter of urgency when we
focus on a shift of code of ethics
and behaviour- we once again con-
sider the following:

Mas!| owd s
even simpler, €l
part ERG Theory, and then we have
Si mon Hertnonods t
needs.

(*research: Simon Hertnon, Janu-
ary 2005)

Notes:
In each of the four sectors, the first
need is a prerequisite of the sec-

(Continued on pagel7)

Simon Hertnon's Theory of Universal Human Needs

1. Physical welbeing

Individual _

2. Mental weltbeing
GOAL Existence
Species

3. A safe and healthy environment

4. Reproduction or limiting reproduction

GOAL

Survival of the species

Needs SURVIVAL NEEDS BETTERMENT NEEDS

5. More respect from others

6. More selfesteem

Happiness (to feel good about being
alive)

7. Appreciation of 'life" and all that
you have

8. Doing good deeds (helping others
to satisfy their unmet needs)

Contentment (and ongoing survival of
the species)

f

(Stephe

Hi erarchy
ay

h
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Employment Equity, Ethics & Integrity continued...

ond need.

1, 2. Sufficient physical and
mental health, food and water,
safety and security, structure
and belongingness, love and
respect from others, and seH
esteem, to be alive and to want
to stay alive.

5, 6. How much 'more' appears
to depend on both our individual
personalities and characteristics
(nature) and our experiences
and environment (nurture).

In summary then:

In terms of Ethics and Integrity
as such, is Employment Equity
then not simply fulfilling the
needs of individuals in struc-
tured, focused corporate govern-
ance to achieve the ultimate
goald SURVIVAL.

Veronica Stephens is an Executive life
and Business Coach, Facilitator, Human
Resources and Diversity Consultant
with 24 years experience. She studied
medical science and pathology to start
her journey of being a humanitarian
before she embarked on the road to
Human Resources where she studied
Human Resources Management,
Coaching, Mentoring, Training & Devel-
opment. Veronica can be contacted at
veronica@4frontconsultants.co.za
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OMEN:
National
AGM

WHEN:Thursday,20th May 2010

WHERESilverwood Manor, 113 Mount St, Bryanston

TIME: 05:30pm for 06:00pm

COST: No charge

RSVP: Joanne Searle ajosearle@telkomsa.nebr
083 554 1882 by Friday,14th May 2010

PROXYIf you are unable to attend, please email your
proxy form toadministrator@comensa.org.za
before 05:00pm on Wednesdayl19th May 2010

The Executive Committee of COMENSA is pleased to invite you
to this year's National Annual General Meeting (AGMI
members are invited to attend and participate in the
proceedings of this important meeting. Nomembers are
welcome to attend (you can sign up and join COMENSA at the
AGM if you like) but please note that only paid up members
can take part in the formal AGM proceedingsAttendance is
free of charge.

AGENDA
AGM registration
Introductory speaker: Andrew Horton (WotNow)
Welcome and introduction by Joanne Searle,
Gauteng Chapter Chair
Presentation of Annual Reports by President,
Vice President, Secretary and Treasurer
Consideration of the audited Annual
statements and approval of auditors
Tabling of Strategic Plan and Budget by National
President, Belinda Daviesind National — Treasurer,
Mariane Vorster
Election of officebearers
Other business
Break (networking, snacks and drinks)
Keynote speaker: Grenville Payne (Buzan SA) on
Ethics & Integrity
Closure

17:30
18:00
18:10

18:20
18:55 Financial
19:05
19:25
19:55
20:10
20:40

21:10

A A Ar Ar Ar Ar Ar Ar Ar Ar Ar Ar Ar Ar Ar A

AN A Ar A Ar Ar A
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Upcoming Events

Gauteng
Chapter
Event

CHEWING THE CUD
At the Irene Dairy
You're invited to our third informal coach/
mentors networking and support forum. The
idea is to continue to meet in a relaxed way,

bring a colleague andy o

ourselves and talk about our successes,
challenges, support needed as coaches and
opportunities arising. Breakfast with your peers
in beautiful surroundings!

TOPICCoachingds | mpact
in General

SUBJECT MATTER EXPHERTtah Sindane
Bloem

This is an interactive event which Jo Searle,
Gauteng chair, will be facilitating and Minah
Sindane- Bloem will talk for about 15-20
minutes on: Life coaching within the sporting
community; she is particularly interested in
soccer because she does not understand why,
it is not performing as well as rugby or cricket.
What makes rugby and cricket perform better?
Minah looks beyond the issue of resources.
Most soccer players are black Minah would likg
to understand some of the challenges they
face that impede their performance.

WHEN:Wednesday5th May 2010
WHEREThe Barn, Irene Dairy

TIME: 08:00pm onwards

COST: R80 (members); R120 (non
members). Includes Continental Breakfast
RSVP: Joanne Searle at
josearle@telkomsa.net

PAGE 18

Gauteng
Chapter
Event

INTERCONNECTION

TOPIC:Shifting the Fields of Group
Interconnectivity
SUBJECT MATTER EXPERiTalie Vlismas

INTERCONNECTION delivers quick
interventions to open up and shift the energy i
groups. Based on the forerunning research of

high performance executive teaming and in
collaboration with experienced coaches, yoga
and tai chi teachers, the programme restores
and stimulates the energy flow for positive
integration and group functionality, enhancing
platforms for innovation and effectivenessBy
putting groups into shared energetic
resonance and deepened team awareness, €0
creative behaviours and collaborations are
enhanced.

Natalie Vlismas is an experienced Authentic
Leadership coach, successful business owne
and yoga teacher co facilitating
INTERCONNECTION with Peri Zourides: Healih,
Fitness and Lifestyle Coach, Martial Arts
Teacher and Sports Coach.

WHEN:Thursday,13 th May 2010
WHEREJohannesburg Country Club,
Woodmead

TIME: 05:30pm for 06:00pm

COST: R80 for members, R120 for non
members

RSVP: Natalie Vlismas or082 659 9866 or
natalie@thecoachnetwork.co.za
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KZN
Chapter
Event

FINANCIAL INTELLIGENCE

4R alpalyiaf

E TOPICEQ, IQ what about our FQ?
E SUBJECT MATTER EXPHERIriane Vorster

L4} c4lgalp gy alyiaf
ANalgalpalfalpalyialyalyiaf

E Financial intelligence is something we all wish We@
have when we look at our bank balancesMost
coaches will acknowledge that you can only take
someone else as far as you have gonévoney is

an integral part of our lives and financial concern
can spin our life wheel balance out to Mars.

E Mariane will be giving you some ideas on how to
get out of debt and review some of the reasons

E people get into debt. We hope you will leave with

some ideas for your own wealth plan and have

E some tools to work with coachees for whom _l

money matters, matter.

A word from Marianei have the most wonderful

E job in the world. | get to go on a journey with indi-
viduals who have decided that ordinary is not

E good enough for them.l work with people who
wish to make quantum leaps in their performance
in their personal lives, or work or both.

E In order to do that | have experience in: account-
ing, business consulting, facilitation, coaching anc@
supervision. A couple of degrees, along with 14
years at Deloitte helped develop a broad busines
acumen an instinct for business challengesMy
contribution to COMENSA has been as membe
of KZN committee and national executive as
Treasurer for the last two years.

E WHEN Thursday,13th May 2010

E WHERECalissa Lodge, Raleigh Rd, Westville
TIME 05:30pm for 06:00pm
COST Please confirm when you RSVP
RSVP Nalisha on tel:031-3120589 or

E nalisha@resultsworkplacecoaching.co.za
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KZN
Coaching &
Mentoring
Academy

Exclusive to COMENSA Members
MAY 2010

WHEN Thursday,13th May 2010

WHEREVenue details will be given out
Ewhen RSVP6i ng. Spa

ject to availability. Attendance is strictly by
Al RsvP.

E TIME 03:00 pm to 05:00
E COST No Charge
RSVP Belinda Davies on

Belinda@leadershipsolutions.co.za

N|
N|
N|

WHEN Monday, 7th June 2010

WHEREVenue details will be given out
Ewhen RSVP3di ng. Space i
ject to availability. Attendance is strictly by

E RSVP.

TIME 03:00 pm to 05:00
E COST No Charge
RSVP Belinda Davies on
E Belinda@leadershipsolutions.co.za

N|
N|

JUNE 2010
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